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':SECTION-A

Answer any Five of the following questions. Each qﬁestion_ carries 2 mar

1. -a) Whatdoyoumeanby Consumer Behaviour

' b) What is Reference Group.
c) Define Perception..
d) State any two obj ectives of Research.
e) .What is Advertizing Research .
f)  Give themeaning of Sample size.

g)- What is Data Visualization.

Answer any Fou

Discuss the various types of motivation

What are the charactenstlcs of consu

Explain the v
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SECTION-B

our of the folldwing questions. Each question carries 5 marks.

Explam the Importance of marketing Research.
mer Behaviour.

arious sources of Secondary data.

Briefly explain the process of Data analysis.

Maximum Marks :60
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(5%2=10)

(4x5=20)
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10.

11.

SECTION-C

Answer any Two of the following questions. Each question carries 12 marks.
(2x12=24)

Explain the factors influencing perception.
Briefly explain the probability and Non-probability sampling.
Discuss the various types of Research Reports.

SECTION-D

Answer any One of the following questions. Each question carries 6 marks.
: (1x6=6)

Prepare a Diagram showing anyone model of consumer behaviour, -

Design a questionnaire to collect information on consumer satisfaction on a specific product
of your choice. | |
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